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Emilia-Romagna and Made in Italy: where to invest

 HOME > ITALY

Jul  25,
2 0 1 7

 5

BY: Claudia Astarita

A recent study funded by Comitato Leornardo – an Italian Committee aimed at

promoting Made in Italyabroad –  has pointed out that design and artisan know-how are the

main attractive elements of products from Emilia-Romagna for foreign investments. These

findings were announced during the conference promoted by Comitato Leonardo and IMA

Spa (the world leader in automation) recently held in Bologna.

The conference worked as a hub gathering outstanding personalities from different sectors,

such as Alberto Vacchi (IMA Spa President), Maurizio Marchesini (Confindustria Emilia-

Romagna President) and great number of Italian successful entrepreneurs (Sonia Bonfiglioli

and Sergio Sassi). The meeting was moderated by Prof. Mosconi from the University of Parma.
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